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I’ve received two emails regarding my column last week, one by a well-respected gemologist and 

one by a longtime diamond industry official who wears a lot of hats. They took issue with the 

sentence: “It first refers to lab-grown diamonds as ‘synthetics', which they are not. They are real 

diamonds created in a lab.” 

Both persons have been in the industry for years and I know them well, especially one, who is a 

friend. The first was respectful in tone explaining that “synthetic” is the correct term for lab-grown 

diamonds because it is a ‘mineralogical’ term, and covers all gems and minerals made in a lab.” 

The second accused me of everything under the sun including confusing consumers and that I was 

trying to gain some kind of cheap popularity with consumers even though this is trade publication. 

“As popular as you may find it to try and represent the uneducated public, as a trade professional 

you are bound to the rules as they have already been set out by the FTC, and internationally by 

CIBJO and IDC.” 

This is a direct appeal to authority. I am not “bound” by any authoritative group. I am bound by 

finding out the truth. One truth is words have meaning. You look up “synthetic” in any dictionary 

or thesaurus and you will find the word “fake” and many equivalents. An example is the Merriam-
Webster Thesaurus, perhaps the “authority” on the English language in the US. It includes the 

following synonyms: “artificial, bogus, dummy, ersatz, factitious, fake, false, faux, imitative, man-

made, mimic, mock, pretend, sham, simulated, substitute.” 

 
Natural diamond becomes even more rare relatively? 

  

But don’t take my word for it. Let’s see what consumers have to say about the term, “synthetic 

diamonds.” 

In 2012, Bain & Co. released “The Global Diamond Industry Portrait of Growth.” The report 

included an online survey of women 15 years and older in China, India, US and Europe measuring 

their attitudes and preferences toward diamonds. The results regarding “synthetic” diamonds were 

striking. 

“In every country we studied, the reaction of consumers to synthetic diamonds was overwhelmingly 

negative. Wherever we asked consumers about their thoughts regarding synthetic diamonds, the 

most frequent answers were ‘cheap’ and ‘fake.’” 

It continues: 

“Interestingly, ‘fake’ and ‘cheap’ was the most prominent association in China, Russia, Germany, 

the UK and the US, while Italians and French more often just said ‘fake.’” 

When you tell consumers that “synthetic” diamonds are real diamonds created in a lab; you are 

essentially telling consumers that they are fake diamonds but they’re real diamonds. Who wouldn’t 

be confused by this? 

It’s the industry that’s confusing the consumer while at the same time giving lab-grown diamonds 

permanent second-class status in the marketplace. 

Next week, I’ll comment on the thornier issue of the lab definition and reasoning behind using the 

word synthetic. 

  

 
Visit www.JewelleryNewsAsia.com for more industry news and features. 
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